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Risk Taking Branded Communication

Ryuichiro HARA

After communication by the internet developed, advertising has changed so much. Many
challenges have been undertaken in the world to recover any trust of the communication
(advertising) between consumers and companies. I created the report "The study of the
possibility of The Disclosed Branded Communication through an experiment". That report
showed that to open all the information of the companies has many merits by the experiment.
I joined Cannes Lions 2016 this summer which gives us the opportunity to experience the
many challenges in the world and gain some suggestions for the communications
(advertising) of the future. There was a common feature among the campaigns which won the
prizes. That is the behavior of companies not to be afraid of taking any risks. The behavior to
challenge any risk taking through communication is thought to give us many suggestions for
the communications (advertising) of the future which have a connection with "The Disclosed

Branded Communication".
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