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The objective of this study was to determine the scope and direction of future research on 

the transmission of emotions in text-based communication. I administered a survey of 

open-ended questions to university students to ask them about the means they use to convey 

three types of emotion—positive, negative, and hostile—to the people they communicate with 

via text-based messaging. The results revealed that university students use graphical 

symbols and characters, deliberately time responses, and select among different forms of 

communication (e.g., texting, phone calls, and others), and suggest that further research that 

focuses on these methods is required. 

Keywords: text-based communication, emotion, smartphone, LINE, nonverbal cue 

 

 ( Kato, Kato, 

& Akahori, 2007)

 ( Wolf, 2000) Walther & Tidwell (1995) 

 

LINE

- 17 -

メディア情報研究　第５号



2 
 

 

 

LINE

 

 

2018 12

97 56 41  

 

(1)  

(2)  

(3)  

 

 

 

 

 

- 18 -

加藤由樹　テキストベースのコミュニケーションにおける感情伝達の工夫に関する調査



3 
 

 

 56 100.0%  25 61.0%
 26 46.4%  24 58.5%

12 21.4%  12 29.3%
 5 8.9%  7 17.1%

 4 7.1%  3 7.3%
w  3 5.4%  1 2.4%

 3 5.4%  1 2.4%
 2 3.6%  0 0.0%

 1 1.8%  5 12.2%
 1 1.8%  4 9.8%

 0 0.0%  2 4.9%
 1 1.8%  2 4.9%

 1 1.8%  0 0.0%
 1 1.8%  0 0.0%

 1 1.8%  0 0.0%
1 1.8%  0 0.0%
1 1.8%  0 0.0%

 0 0.0%  1 2.4%
 0 0.0%  1 2.4%

0 0.0%  1 2.4%

) 56 41  

 

 

 14 25.0%  16 39.0%
 10 17.9%  9 22.0%
 10 17.9%  6 14.6%

3 8 14.3%  4 9.8%
 5 8.9%  7 17.1%

 5 8.9%  1 2.4%
 5 8.9%  0 0.0%

4 7.1%  3 7.3%
 3 5.4%  1 2.4%

 2 3.6%  2 4.9%
 2 3.6%  0 0.0%

 1 1.8%  3 7.3%
 0 0.0%  3 7.3%

 0 0.0%  3 7.3%
 1 1.8%  1 2.4%

 1 1.8%  1 2.4%
 1 1.8%  0 0.0%

 1 1.8%  0 0.0%
 1 1.8%  0 0.0%

1 1.8%  0 0.0%
1 1.8%  0 0.0%
1 1.8%  0 0.0%

 1 1.8%  0 0.0%
 1 1.8%  0 0.0%

 1 1.8%  0 0.0%
 0 0.0%  2 4.9%

 0 0.0%  1 2.4%
 0 0.0%  1 2.4%

 0 0.0%  1 2.4%
0 0.0%  1 2.4%

) 56 41  

- 19 -

メディア情報研究　第５号



4 
 

 

 12 21.4%  5 12.2%
9 16.1%  10 24.4%

 7 12.5%  5 12.2%
 7 12.5%  4 9.8%

 6 10.7%  5 12.2%
 6 10.7%  1 2.4%

 3 5.4%  2 4.9%
 2 3.6%  1 2.4%

 2 3.6%  0 0.0%
 2 3.6%  0 0.0%

 2 3.6%  0 0.0%
 1 1.8%  6 14.6%

 1 1.8%  3 7.3%
 1 1.8%  2 4.9%

 1 1.8%  1 2.4%
 1 1.8%  1 2.4%

 1 1.8%  1 2.4%
1 1.8%  0 0.0%

 1 1.8%  0 0.0%
 1 1.8%  0 0.0%

1 1.8%  0 0.0%
 1 1.8%  0 0.0%

 1 1.8%  0 0.0%
1 1.8%  0 0.0%

 0 0.0%  3 7.3%
0 0.0%  1 2.4%
0 0.0%  1 2.4%
0 0.0%  1 2.4%

 0 0.0%  1 2.4%
 0 0.0%  1 2.4%

) 56 41  

 

 

 

 

30 30 20

 

 

( Walther & D’Addario, 2001)

- 20 -

加藤由樹　テキストベースのコミュニケーションにおける感情伝達の工夫に関する調査



5 
 

Kato, Kato, & Ozawa (2018) 

 (Kaye, Malone, & Wall, 2017)

 (Wang, 2016)

 

 

 (Kato & Kato, 2015) 

 (Kalman, Scissors, Gill, & Gergle, 2013) 

 (Kalman & 

Rafaeli, 2011) 

 

Scott, Kato, & Kato (2009) 

- 21 -

メディア情報研究　第５号



6 
 

 

 

(1) (2) 

(3) 

 

 

JSPS 18K02912  

 

Kalman, Y. M., & Rafaeli, S. (2011). Online pauses and silence: Chronemic expectancy violations in 

written computer-mediated communication. Communication Research, 38(1), 54-69. 

Kalman, Y. M., Scissors, L. E., Gill, A. J., & Gergle, D. (2013). Online chronemics convey social 

information. Computers in Human Behavior, 29(3), 1260-1269. 

Kato, S., Kato, Y., & Ozawa, Y. (2018). Perceived usefulness of emoticons, emojis, and stickers in text 

messaging: Effect of gender and text-messaging dependency. International Journal of Cyber Behavior, 

Psychology and Learning, 8(3), 9-23. 

Kato, Y., & Kato, S. (2015). Reply speed to mobile text messages among Japanese college students: When 

a quick reply is preferred and a late reply is acceptable. Computers in Human Behavior, 44, 209-219. 

Kato, Y., Kato, S., & Akahori, K. (2007). Effects of emotional cues transmitted in e-mail communication 

on the emotions experienced by senders and receivers. Computers in Human Behavior, 23(4),

1894-1905. 

Kaye, L. K., Malone, S. A., & Wall, H. J. (2017). Emojis: Insights, affordances, and possibilities for 

psychological science. Trends in Cognitive Sciences, 21(2), 66-68. 

Scott, D. J., Kato, Y., & Kato, S. (2009). Gender and the selection of communication technologies in 

emotional situations. Proceedings of World Conference on E-Learning in Corporate, Government, 

Healthcare, and Higher Education (E-Learn) 2009, 3388-3396. 

Walther, J. B., & D’Addario, K. P. (2001). The impacts of emoticons on message interpretation in 

computer-mediated communication. Social Science Computer Review, 19(3), 324-347. 

Walther, J. B., & Tidwell, L. C. (1995). Nonverbal cues in computer-mediated communication, and the 

effect of chronemics on relational communication. Journal of Organizational Computing and 

Electronic Commerce, 5(4), 355-378. 

Wang, S. S. (2016). More than words? The effect of Line character sticker use on intimacy in the mobile 

communication environment. Social Science Computer Review, 34(4), 456-478. 

Wolf, A. (2000). Emotional expression online: Gender differences in emoticon use. CyberPsychology & 

Behavior, 3(5), 827-833. 

- 22 -

加藤由樹　テキストベースのコミュニケーションにおける感情伝達の工夫に関する調査


