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The Development of Music Videos in Japan 
The Relations between the TV Media Environment and Music Videos 

Shuichi TSUKADA 

 

This study aims to explore the development of music videos in Japan, focusing on their 

relationship with the TV media environment. In the 1980s, music videos for Japanese music 

were not popular in Japan because of the influence of the TV media environment, while in the 

1990s, they served to advertise and promote CDs under the influence of TV programs. In the 

2000s, music videos developed on YouTube, unrelated to TV media. Many filmmakers then 

began to produce music videos, which have become popular in Japan as a result. 
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